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Do People Consume the News
they Trust?

Harsh Taneja, University of lllinois Urbana-
Champaign, Champaign-Urbana, IL, USA
Katie Yaeger, University of Missourl,
Columbia, MO, USA
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Just Give Me What I Want:
How People Use and Evaluate

Music Search

Christine Hosey Spotify, Somerville, MA, USA

Lara Vujovic, TripAdvisor, Needham, MA, USA

Brian St. Thomas, Spotify, Somerville, MA, USA
Jean Garcia-Gathright, Spotify, Somerville, MA, USA
Jennifer Thom, Spotify, Somerville, MA, USA
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Large catalog
40M+ songs, 3B+ playlists
2K+ microgenres

Many languages
78 countries

Different modalities
Typed, voice

Various granularities
Song, artist, playlist

Various goals
Focus, discover, lean-back, mood




Understanding Online News

® Frank BentleyYahoo/Oath, Sunnyvale, CA, USA
e a‘ rlors Katie QuehlYahoo/Oath, Sunnyvale, CA, USA
Jordan Wirfs-BrockYahoo/Oath, Sunnyvale, CA, USA

Melissa Bicayahoo/Qath, Sunnyvale, CA, USA
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Impact of Contextual Factors
on Snapchat Public Sharmg o
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